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ABSTRACT
The impacts of tourism and reactions of local residents toward
tourism are examined frequently. However, the lights have been
turned to mainly developed world and destinations. Post-
communist and particularly Central Asian countries have almost
never been examined. Through multivariate analysis on data
compiled from 250 individuals, this study explores the
perceptions of Turkestan (Kazakhstan) residents about economic,
socio-cultural, and environmental impacts of tourism and their
support attitudes toward tourism development. Findings
underline that perceptions of social and environmental impacts
were not clear and support to tourism development is basically
related to economic issues, indicating that if the locals are
economically active in the tourism sector, they would support
more. The study has importance since it investigates a post-
communist, new emerging, and non-examined destination having
different political history from the mainstream tourism destinations.
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Introduction

Recording considerable development in recent years, tourism has increasingly become an
important sector (Eraqi, 2007). Therefore, many local and national governments are plan-
ning or investing in tourism. Tourism development brings many spatial and social
changes. Tourism affects also local residents’ life positively or negatively (Hartwell et al.,
2018; Su & Teo, 2008). The literature emphasizes that residents play critical role for
tourism development (Nunkoo & Ramkissoon, 2009), and that their support is crucial
(Gursoy & Rutherford, 2004; Dyer et al., 2007; Nunkoo & Ramkissoon, 2009, 2010). There-
fore, determining their perceptions of and support attitudes to tourism is an important
policy instrument and has been amongst the most popular research topics for the last
30 years (Ambroz, 2008; Andereck & Nyaupane, 2011).

However, though many scholars (for example, Harrill, 2004; Mason & Cheyne, 2000)
state that residents’ attitudes toward tourism should be examined in emerging desti-
nations, most of the studies have been held in developed tourism destinations and
western societies. There are very few studies in developing countries and newly emerging
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destinations (Fredline, 2005; Hunt & Stronza, 2014; Nepal, 2008). Moreover, post-commu-
nist countries are almost un-studied and this field is waiting to be touched (Pranic et al.,
2012), and no study has been conducted in the Central Asian countries including Kazakh-
stan. As Sinclair-Maragh and Gursoy (2016) stated, the theoretical background of local
residents’ attitudes toward tourism should be strengthened by examining different geo-
graphical areas with different politic backgrounds.

This study, based on social exchange theory (SET), examines the relationship between
local residents’ perceptions of tourism impacts and support to tourism development in
Turkestan (Kazakhstan), and it would be the first for this area. Therefore, contribution
of this study to the literature is three-fold. First, local residents’ perceptions of and atti-
tudes toward tourism are examined in a new emerging destination. Secondly, it provides
results from previously non-examined region, Central Asia. Lastly, it investigates a country
with a different political regime history than the mainstream tourism destinations.

In the following “Literature Review” section, the theoretical framework will be dis-
cussed. Then the study field and methodology will be explained and findings will be pre-
sented. The paper will be finalized by discussing the results and recommendations.

Literature review

Many decision-makers consider tourism as a remedy for the way of development and
have great appetence to constitute new tourism destinations, since tourism is very impor-
tant sector all over the world in terms of international travelers and foreign exchange
revenue figures (World Tourism Organisation (UNWTO), 2018).

With the development of tourism, positive and/or negative effects crop up and lead to
changes both in the destination and the local population (Jurowski et al., 1997). Many
studies address the impacts of tourism as important components of tourism development
and destination management (Beeton, 2006; Choi & Murray, 2010; Gunn & Var, 2002; Lepp,
2008).

Impacts of tourism

The studies mainly focus on three impact dimensions, economic, environmental, and
socio-cultural (Andereck et al., 2005; Gursoy et al., 2002). Though tourism development
efforts and pioneer tourism researches are mostly concentrated on economic factors
(Ko & Stewart, 2002; Liu & Var, 1986), socio-cultural and environmental dimensions
were also examined by subsequent studies (Kim et al., 2013; Nunkoo & Ramkissoon,
2010; Ozturk et al., 2015).

The literature points that tourism is related with economic growth (Caliskan et al.,
2019), since it increases investment and business opportunities (Liu et al., 1987; Pratt
et al., 2016), helps diversification of local economies (Ap & Crompton, 1998; Latkova &
Vogt, 2012; Prentice, 1993; Sinclair-Maragh & Gursoy, 2016). Moreover, it increases
employment and income opportunities for local people (Ap & Crompton, 1998; Ko &
Stewart, 2002; Ladkin, 2011; Nunkoo & Ramkissoon, 2009).

However, it is expressed that tourism causes destruction of traditional sectors (Stronza,
2001) and thus creates economic dependency (Andereck et al., 2007). Criticisms are also
brought that local people are employed in sub-positions and at low wages (Gezon, 2014),
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and that the benefits are not fairly distributed in the society and thus income difference
and poverty increases (Briedenhann & Wickens, 2004; Manyara & Jones, 2007). Further-
more, an increase in the inflation rate (Pratt et al., 2016) and in prices of goods and ser-
vices (Ko & Stewart, 2002; Weaver & Lawton, 2001) are also highlighted.

Since tourism envelopes interpersonal activities, it has many effects on social and cul-
tural aspects, albeit these effects do not emerge as rapidly as economic effects (Ohmann
et al., 2006). Mathieson and Wall (1982) stated that there are no clear differences between
social and cultural impacts and they can be classified as socio-cultural impacts. The litera-
ture emphasizes that tourism increases cultural exchange between hosts and tourists
(Besculides et al., 2002; Mitchell & Reid, 2001), and so helps fostering the idea of living
in peace together with “others” (Cegielski & Mules, 2002; Gursoy & Kendall, 2006). Like-
wise, tourism increases the sense of identity, belonging, and pride in the local population
(Akis et al., 1996; Kaplanidou & Karadakis, 2010; Ko & Stewart, 2002). Tourism results in a
better quality of life since it increases the variety and quality of outdoor facilities (Alhasa-
nat, 2011) or the public services such as health, education, or culture (Brunt & Courtney,
1999; Dyer et al., 2007; Milman & Pizam, 1988).

However, tourism is accused of damaging the local culture and language (Beeton, 2006;
Kousis, 1989) or deterioration of social structure and family relations (Mbaiwa, 2004;Milman
& Pizam, 1988). Tourism is also blamed for increased alcohol and drug addiction, gambling
andprostitution (Andereck et al., 2007; Nunkoo&Ramkissoon, 2011), and rates and types of
crime (Brunt & Courtney, 1999; Liu & Var, 1986; Mbaiwa, 2004).

From an environmental aspect, molding public opinion and awareness about environ-
mental issues (Cegielski & Mules, 2002; Gursoy & Kendall, 2006) may be the most positive
impact of tourism. Additionally, tourism encourages the protection of nature (Simpson,
2008) and improvement of environmental infrastructure (Beeton, 2006; Ko & Stewart,
2002). On the dark side, it is frequently emphasized that tourism brings in devastation
of environment (Andriotis, 2008), overuse of natural resources (Beeton, 2006), destruction
of wild life (Kim et al., 2013), degradation and destruction of landscape and forests (Brida
et al., 2011), pollution (Dyer et al., 2007), and loss of traditional land use and character of
settlement (Park & Stokowski, 2009).

Local residents’ perception of tourism

Besides being very important attraction asset for tourists (Carneiro et al., 2018), local resi-
dents’ support is very crucial for successful and sustainable tourism development (Ap,
1992; Lee, 2013; Nunkoo & Ramkissoon, 2010).

As Jimura (2011) pointed out, rather than the actual impacts, perceptions of local resi-
dents are efficacious on their support for tourism. Therefore, analyzing local residents’
perceptions toward tourism is very basic and crucial for tourism development (Pratt
et al., 2016) and many studies have investigated residents’ perceptions of tourism
(Gursoy & Rutherford, 2004; Kim et al., 2013; Ko & Stewart, 2002; Sinclair-Maragh &
Gursoy, 2016; Vargas-Sanchez et al., 2015).

In these studies, many theoretical frameworks and models have been developed and
utilized to measure and analyze local people’s perception. The pioneering models
assumed that tourism development and the reactions of local people would develop lin-
early and would evolve from warm welcome to indifference, avoidance from tourists and
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even hostile attitudes. The well-known and most-cited linear models are Irridex (Doxey,
1975), tourism area life cycle (Butler, 1980), Dogan (1989), and Ap and Crompton (1998).

Later, theories such as “Community Attachment” which presumes that sense of
belonging to the society would determine the perceptions about tourism impacts
(Gursoy & Rutherford, 2004; Lankford, 1994; Vargas-Sanchez et al., 2015); “Equity” which
assumes that impacts are perceived due to how fairly the benefits/costs are distributed
through the society (Zamani-Farahani & Musa, 2012) or “The Social Representations”
assuming that perceptions are influenced by wider social context (Yutyunyong & Scott,
2009) have been developed. However, mostly, SET presuming that individuals continue
any exchange as long as they think that it is beneficial or its gains are more than costs
(Chhabra & Gursoy, 2007; Paraskevaidis & Andriotis, 2017) is used (Lee, 2013). Although
it is criticized for predicting decision-making as a rational and mechanical process and
for ignoring other psychological and social elements (Hadinejad et al., 2019), its explana-
tory ability stems from considering forms and consequences of the exchange and also
heterogeneousity of the communities.

Although it is underlined that especially in settlements facing economic problems,
local people pay more attention to economic benefits (Chiang & Yeh, 2011; McGehee &
Andereck, 2004; Sánchez et al., 2014) and they may even ignore negative impacts in
behalf of economic expectations (Stylidis et al., 2014), the literature points out that, per-
ceptions of tourism impacts vary greatly amongst destinations. Some studies (e.g.
Mordue, 2001 or Lepp, 2008) stated that the tourism were generally perceived negatively,
while some others (Chiang & Yeh, 2011; Marzuki, 2012) determined that local people per-
ceive tourism positively. Chiang and Yeh (2011) stated that local people think that tourism
does not have negative socio-cultural and environmental impacts, while Akis et al. (1996),
Andereck et al. (2005), or Bitsani and Kavoura (2014) demonstrate that the perception
about negative socio-cultural and environmental impacts is clear.

Relation between perceptions of and support for tourism development

Local residents are of great importance to contrive a successful and sustainable tourism
development (Carneiro et al., 2018; Lee, 2013; Nunkoo & Ramkissoon, 2010). Residents
who are positive about tourism are supposed to behave hospitable to tourists and
indirectly encourage them to revisit the destination (Carneiro et al., 2018). On the con-
trary, if the locals are unsatisfied with tourism development, they may exhibit negative
and even hostile attitudes toward tourists, thus efforts of other actors in the tourism
sector may be wasted (Lin et al., 2017).

Even though some studies found that perceived impacts of tourism and support are
not directly linked (e.g. King et al., 1993 or Andereck & Vogt, 2000); the literature generally
emphasizes that if the local residents perceive the tourism positively, they support
tourism, but when they think that tourism has no benefit or has more costs, they
oppose tourism development (Chhabra & Gursoy, 2007; Kang & Lee, 2018; Lee & Back,
2006), confirming SET’s basic assumption.

The researchers generally point that support in underdeveloped regions is linked to
economic benefits (Akis et al., 1996; Belisle & Hoy, 1980), but that local people in devel-
oped economies are more reluctant to tourism development (Ozturk et al., 2015).
However, there are different findings regarding which impact dimensions are effective.
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For example, while Gursoy et al. (2002) indicated that support for tourism was affected by
all perceived costs and benefits, Tosun (2002), Lee and Back (2006), Ambroz (2008), or
Uysal et al. (2016) reported that mainly economic impacts influence local residents’
support. On the other hand, Jurowski et al. (1997), Liang and Hui (2016), or Chen and
Chen (2010) state that positive socio-cultural and environmental impacts increase
support. Dyer et al. (2007) emphasize that economic and cultural impacts affect the
support for tourism, but environmental ones do not. Similarly, Gursoy and Rutherford
(2004) stated that economic and socio-cultural benefits and social costs were effective,
and negative cultural and environmental impacts were not. Although some studies
have been conducted in Asian countries such as China, Japan, Malaysia, and South
Korea, the majority of the studies on the impacts of tourism and the local residents’ atti-
tudes were carried out in western countries such as USA, Germany, France, England, and
Australia (Hadinejad et al., 2019). Beyond the fact that developing countries or desti-
nations have been studied very little (Gannon et al., 2020), post-communist countries
were overlooked (Pranic et al., 2012) and the Central Asia is an untouched zone.

Post-communist countries

In the late 1980s, after the destruction of the Berlin Wall, and collapse of the communist
system in the Eastern Europe and the Soviet Union, all former communist countries were
called as “transition countries” (Pranic et al., 2012). Post-communist countries had central
planning and economic regulation history where decisions were taken and implemented
from top to bottom manner (Roberts & Simpson, 1999), and have experienced social, pol-
itical, and economic changes after “transformation” (Goic & Bilic, 2008; Hall, 2004).

Effects of the transformation in post-communist countries have been confined mostly
to political and economic points. The scholars reported that due to the havoc/loss of key
structures and institutions, post-communist countries faced with economic and social
problems as financial irregularities, job insecurity, economic downsizing, gap between
rich and poor, inequality in public services like education and health services, and identity
crisis, increased crime, and drug use (Hall, 2004; Khazanet, 1997).

However, the tourism-related issues need to be investigated (Hall, 2004; Marangos,
2003). In few number of studies conducted on tourism, topics such as corporate social
responsibility (CSR) practices in Russia, Slovakia, and Poland (Blam et al., 2016), the views
and awareness of the national tourism authorities in Central and Eastern European
countries about cultural heritage (Hughes & Allen, 2005) were examined. Hall (2004) exam-
ined rural tourism development in Southeast Europe including Romania, Bulgaria, Albania,
andmost of former Yugoslavia, anddetermined that therewere perceptional variances and
conflicts between private sector representatives and local people. Examining the views of
Bulgarians on communist heritagemonuments and their use for tourism, Ivanov andAchik-
gezyan (2017) found that older people had nostalgic attitudes toward communist monu-
ments, while young people perceived them only as traces of a period of history.

Local residents’ perceptions of and attitudes toward tourism have been more rarely
investigated. Examining perceived impacts of tourism on the historic city center of
Prague (Czechia), Simpson (1999) revealed that local people thought that tourism
destroyed the identity of the historical city center; however, they continue to support
tourism, especially because of economic benefits. Upchurch and Teivane (2000) state
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that the residents of Riga (Latvia) residents believe that tourism increases employment,
lowers the prices of products and services, but does not increase their income. Further-
more, they also think that tourism is socially salutary and that after tourism development,
theft, prostitution, and alcohol and drug addiction in the community decreased and
friendship, honesty, and trust among people improved significantly. However, local resi-
dents are generally irresolute to tourism and they are hesitant about tourism develop-
ment because of the negative environmental impacts occurred even in the early stages
of tourism. Similarly, Pranic et al. (2012) found that Split (Croatia) residents perceive
social impacts of sports tourism positively. But they did not examine support attitudes
of locals. Even these few studies reveal that the residents of post-communist countries
have divergent perceptions and, therefore, need to be examined more. So, this gap in
the literature is a token for the need to examine the determinants of perception of and
support for tourism development in less or never examined regions (Sinclair-Maragh &
Gursoy, 2016). This study examines the relationship between the perceptions of local
people about the impacts of tourism and their support for tourism development in
post-communist Central Asian countries. The hypotheses and the theoretical model to
be tested in this context are as follows;

H1. Local residents’ perceptions of positive impacts increase their support for tourism.

H1.1. Local residents’ perceptions of positive economic impacts increase their support for
tourism.

H1.2. Local residents’ perceptions of positive socio-cultural impacts increase their support
for tourism.

H1.3. Local residents’ perceptions of positive environmental impacts increase their
support for tourism.

H2. Local residents’ perceptions of negative impacts decrease their support for tourism.

H2.1. Local residents’ perceptions of negative economic impacts decrease their support
for tourism.

H2.2. Local residents’ perceptions of negative socio-cultural impacts decrease their
support for tourism.

H2.3. Local residents’ perceptions of negative environmental impacts decrease their
support for tourism (Figure 1).

Methodology

Study field

With an area of 2,724,900 km2, Kazakhstan is the ninth largest country in the world and
the second in the former Soviet Union. Its neighbors are China, Kyrgyzstan, Russia, Turk-
menistan, and Uzbekistan. The survey was conducted in Turkestan (Figure 2). The city
founded around 500 AD is one of the oldest cities of the country (Wikipedia, 2019a),
and today has a population of ∼100,000 people (Worldometers, 2019).

Turkestan became famous as the city of Ahmed Yasawi who accelerated the transition
of the Turks to Islam, and furthermore, with his shrine built by Tamerlane in 1396, the city
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became an important religious point (Taşağıl, 2012). Shrine of Ahmet Yasawi, a UNESCO
World Heritage Site, is the most important tourist attraction in Turkestan. Also, the city has
historical and natural attractions like Hilvet Semi-Underground Mosque (dated to twelfth
century), History Museum of Turkestan, Otrar National Museum, and Sayram-Ugam
National Nature Park (Kazakh Tourism, 2019). With an increase of 10% compared to
2017, 8.5 million tourists visited Kazakhstan in 2018 and 3/4 of international tourists
were from neighboring countries (Russia, Uzbekistan, Kyrgyzstan, and Tajikistan) (Inform-
Buro, 2019).

While 1.15 million people visited Turkestan in 2017, the big majority of visitors are
domestic, and the number of international visitors is only about 35,500 (Kursiv, 2018).
Therefore, from the planning point of view, since it experiences the first stages of
tourism development due to the number of international tourists and tourism revenues
(UNWTO, 2019), Turkestan would supply a proper case to examine the local residents’ per-
ceptions of and reactions toward tourism in under-researched and new emerging tourism
destinations.

Questionnaire and data gathering

Firstly, literature review was conducted and questionnaire was formed adopting the
scales used in Ko and Stewart (2002), Caliskan (2003), and Jurowski and Gursoy (2004).

Figure 1. Theoretical model.

Figure 2. Kazakhstan in Central Asia and Turkestan in Kazakhstan. Source: Allworth et al. (2019).
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The questionnaire had three parts. In the first part, 18 statements were used to gather the
perceptions about the economic, socio-cultural, and environmental impacts of tourism,
while in the second part, three statements were given to understand the level of
support to tourism. In these 21 statements, the participants were asked to express their
views on the five-point Likert scale (1, Definitely disagree; 3, Nor agree, neither disagree;
5, Definitely agree). The third part consisted of five demographic questions about age,
gender, educational level, marital status, and monthly income. Income was obtained in
Kazakhstan currency (KZT = Tenge) and converted into US dollar based on the average
exchange rate of the survey period.

This survey is based on examining a “case”. Through sampling, case studies serve to
investigate a concept in real-life situations (Xiao & Smith, 2006) and to test theories
(Chen & Xiao, 2013; Eisenhardt, 1989). To communicate with participants easier, the ques-
tionnaire forms were administered by 3 Kazakh students who were studying at the
Tourism Faculty of Ahmet Yasawi University and were informed about content and
purpose of the study.

Due to time and financial constraints, convenience sampling was utilized. Since partici-
pants are more willing to answer when they see the researchers (Zamani-Farahani & Musa,
2012), questionnaires were conducted face to face. The participants were approached in
business and/or residential areas and in different time intervals of day. The participants
were first asked if they were older than 18 years. Then, after brief information about
the study and explanation that their personal information wouldn’t be recorded, they
were kindly invited to participate in the study. The participants completed the question-
naire in self-administered way. This procedure is preferred to prevent non-response or
late response biases. However, people were reluctant to fill out the questionnaire, only
approximately one-sixth of the individuals approached participated in the study. It was
not surprising since they were not familiar with being asked for their opinions because
of their communist regime background (Hall, 2004; Simpson, 1999). Therefore, the
sample size of 250 was considered acceptable (Roberts & Simpson, 1999) as it exceeds
the threshold of 200 (Anderson & Gerbing, 1988; Bollen, 1989 cited in Kim et al., 2013)

The data were analyzed with multivariate statistical methods. Frequency analysis and
descriptive statistics regarding the demographic characteristics of the participants were
performed. To test the research questions, reliability and validity analyses were run
first, and then regression analysis was applied to determine the effects of perceptions
on support for tourism. Findings are discussed below.

Findings

More than half of the participants were male (56.4%) and single (57.7%). While a very small
number of participants were aged 55 and over, 52.6% of participants were between 18
and 24 years old and 45.7% of them (114 participants) were between 25 and 54 years
old. These figures are consistent with the demographic structure of the country. More
than 90% of the Kazakhstan population is 60 years or younger (Konya Chamber of Com-
merce, 2016). Also, due to age distributions, it can be said that the data reflects opinions
of both who were born after 1991 (the year Soviet system collapsed) and those who
experienced communist regime. The education level of the participants is high. 87.9%
of the participants reported that they received university and higher education. Moreover,
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considering that the average income per capita in Kazakhstan is 26440 KZT (approxi-
mately $68) in 2018 (National Bank of Kazakhstan, 2019), the sample’s representation
power is good. A very large part of the respondents (86.4%) have a monthly income of
$200 or less, while the income of 55% was $100 or less (Table 1).

Normality, missing values, and reliability

Before performing analyzes, missing values and the normal distribution of the data were
checked. The statements of tourism is positive for the protection of local culture and tourism
adversely affects children and young people had nine missing values (%3.6). In other
expressions, there were three or four (1.5%) missing values on average. Therefore, since
missing data for each variable were <5%, no action was taken (Schafer, 1999). Afterwards,
the normality of data was examined through skewness and kurtosis values. It was found
that skewness values were ranged between −1.461 and 0.763; and kurtosis values were
ranged between −1.166 and 2.507. Based on thresholds of skewness to be <3 and kurtosis
to be <10 recommended by Kline (2011), it was accepted that the data were normally
distributed.

In the next step, Cronbach alpha (α) was used to measure the reliability of the variables.
The composite α-value of 21 expressions was 0.699, while the reliability values (α) of 18
expressions for tourism impacts and three expressions for support were 0.704 and
0.697, respectively. For reliability, Hair et al. (1998) underline that α values between
0.60 and 0.70 indicate low reliability, while the values above 0.70 indicate mediocre
reliability. Therefore, it was decided that the data were reliable and suitable for analysis.

Explanatory factor analysis

Explanatory factor analysis (EFA) was conducted to test the validity of the scales adopted
from the literature. In EFA, Kaiser Normalization and Varimax rotation method were used
and eigenvalue and factor loadings were accepted to be 1.0 or more and 0.30 or more,

Table 1. Frequencies of demographic variables.
Gender Age

N % N %
Women 109 43.6 18–24 131 52.6
Male 141 56.4 25–34 66 26.5
Total 250 100 35–44 31 12.4

45–54 17 6.8
Marital status 55–64 3 1.2

N % 65 and over 1 0.4
Single 143 57.7 Total 249 100
Married 105 42.3
Total 248 100 Monthly Income ($)

N %
Education 0–100 133 55

N % 101–200 76 31.4
Primary 11 4.4 201–300 25 10.3
Secondary 19 7.7 301–500 5 2.1
University 188 75.8 501 and over 3 1.2
Master and PhD 30 12.1 Total 242 100
Total 248 100
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respectively (Hair et al., 1998). During EFA, since its communality was <0.5 (Kalaycı, 2008),
the item tourism causes increase in prices were extracted. Moreover the expressions
tourism increases bad habits in society; tourism is useful for restoration of buildings; and
tourism leads to traffic density were also excluded as they were loaded on two different
factors and differences between factor loadings were <0.1. Afterwards, two factors com-
posed of tourism is useful for diversification of cultural activities, tourism increases parks and
green areas and tourism is useful for protection of local culture, tourism causes overcrowding
expressions, respectively,were excluded, since their reliability values were very low (0.507
and 0.407, respectively) and the analysis was renewed.

In the final analysis, rotation was finalized in four iterations, the Kaiser–Meyer–Olkin
(KMO) test results was 0.672, and significance level (p) of Bartlett sphericity test was
<.001. A four-factor structure (Negative Cultural and Environmental Impacts [NCEI], Nega-
tive Social Impacts [NSI], Positive Economic Impacts [PEI], and Support [SUP]) explaining
59.486% of the total variance was erupted. The results that KMO value was over 0.60 (Hair
et al., 1998), Bartlett test was <0.001, (Çokluk et al., 2016), the explained variance was
above 50% (Yaşlıoğlu, 2017), and all factors were loaded by at least two variables (Kim
et al., 2013) indicate that factor analysis is appropriate and valid. Cronbach alpha (α)
values of factors were 0.756, 0.633, 0.700, and 0.697 respectively (Table 2). Therefore,
the scales and items used for analysis were found to be moderately reliable and valid.

The results of EFA show that the residents of Turkestan are aware of the negative
effects of tourism. However, the means of negative environmental and cultural impacts
and negative social impact factors (2.56 and 2.58, respectively) indicate that people
don’t consider them as major problems. The most negative perceptions are about

Table 2. Results of EFA.
Factor
loadings

Explained
variance (%) Eigenvalue Alpha Mean St. Dev.

NCEI 2.342 18.014 0.756 2.53 0.898
Tourism harms the customs and traditions 0.742 2.46 1.168
Tourism affects children and young people
adversely

0.748 2.53 1.187

Tourism destroys nature 0.743 2.39 1.172
Tourism creates noise and pollution 0.785 2.74 1.193
NSI 1.912 14.704 0.633 2.58 0.798
Local people have trouble living in the tourism
area

0.610 2.33 1.117

Tourists adversely affect the local people 0.653 2.48 1.057
Tourism increases crime rate in society 0.732 2.64 1.139
Tourism increases violence in society 0.695 2.84 1.275
PEI 1.543 11.871 0.700 3.92 0.835
Tourism increases employment opportunities 0.859 3.99 0.990
Tourism attracts more investment to the region 0.876 3.86 0.918
SUP 1.937 14.897 0.697 4.17 0.665
More accommodation facilities must be built 0.711 4.14 0.899
Tourism types and activities should be diversified 0.835 4.10 0.756
Food and beverage and accommodation services
should be improved

0.805 4.28 0.875

Kaiser–Meyer–Olkin measure of sampling
adequacy

0.672

Bartlett’s test of sphericity Approx. Chi-Square 582.340
Df 78
Sig. 0.000
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increase in violence (M=2.84, St. Dev. = 1.275), in noise and pollution (M=2.74, St. Dev. =
1.193), and in crime rates (M=2.64, St. Dev. = 1.139).

Also, in contrast to the notification of Vargas-Sanchez et al. (2015) that perceptions
about positive impacts do not occur clearly in new emerging destinations, it is observed
that the positive economic perception were very clear (M=3.92 St. Dev. = 0.835). Further-
more, it is observed that local residents are very supportive to tourism development with
the mean of 4.17.

Regression analysis

Regression analysis with stepwise method was performed to determine the relationship
between independent variables (NCEI, NSI, PEI) and dependent variable (SUP). The corre-
lation values between the variables which are <0.8 (Table 3) show that there is no multi-
collinearity problem in the model (Büyüköztürk, 2017). In other words, the contribution of
each independent variable to the model is important (Kalaycı, 2008). The Durbin–Watson
value (which is 1.838 in this study) between 1.5 and 2.5 shows that there is no auto-cor-
relation between the variables in the model (Kalaycı, 2008). Depending on significance
values of <0.05 (0.09 and 0.019 in this study), Anova test indicates if the models are stat-
istically valid.

Analysis results emphasize that NSI and PEI are effective on SUP, but NCEI is not.
However, it is revealed that independent variables explain the support attitude very low.
PEI, alone, explains 1.8%while NSI and PEI together explain only 3%of the support attitude.
The low rates of disclosure underline that rather than impacts of tourism, other factors are
more important in support of tourism. Therefore, studies to determine the other factors
affecting the attitude of supporting tourism will contribute to tourism planning.

Beta values also indicate that impacts are not very indicative. One-unit increase in per-
ceptions of PEI increases the SUP by 0.144 units, while deepening perceptions of NSI
reduces it by −0.122. Thus, as it would be expected, there is a positive relation
between SUP and PEI and an inverse relationship between NSI and SUP. In this context,
findings supported the hypotheses H1.1 and H2.2, while the hypotheses H1.2, H1.3,
H2.1, and H2.3 could not be confirmed. Therefore, according to the results of the study,
the relationship between impacts of tourism and the support can be formulated as
follows (Figure 3):

SUP = 3.994+ (0.144∗PEI)–(0.126∗NSI)

Table 3. Correlations between variables.
SUP NCEI NSI PEI

Pearson
correlations

SUP 1.000
NCEI −0.078 1.000
NSI −0.130 0.312 1.000
PEI 0.148 −0.040 −0.029 1.000

Significance
(one-tailed)

SUP .
NCEI 0.110 .
NSI 0.020 0.000 .
PEI 0.010 0.266 0.324 .
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Table 4. Results of regression analysis.

Model

ANOVA

R R2
Adjusted

R2
St.
Error

Change statistics

Durbin–
Watson

St.
beta t Sig.F Sig.

R2

change
F

change df1 df2
Sig. F
change

1 5.565 0.019 0.148 0.022 0.018 0.65852 0.022 5.565 1 248 0.019 1.838
Constant 18.529 0.000
PEI 0.148 2.359 0.019
2 4.856 0.009 0.195 0.038 0.030 0.65447 0.016 4.079 1 247 0.045
Constant 16.426 0.000
PEI 0.144 2.314 0.021
NSI −0.126 −2.020 0.045

Dependent variable: SUP
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Conclusions

Although local residents’ perception of and support for tourism have been frequently
examined for the last decades, most of the studies have been carried out in developed
countries and “mature” tourism destinations (Hunt & Stronza, 2014). Literature review
showed that, in international journals, there were very few studies on the views of the
local people in the former communist countries as well as none in Central Asian countries.
Therefore, in post-communist countries which underwent many transformations after
regime change, it is important to examine perceptions of local residents as tourism
increases relations with foreigners with different cultural backgrounds and ideas
(Simpson, 1999). This study is important because it attempts to reduce this gap in the
literature.

The results underline that the residents are aware that tourism brings both benefits
and costs. Though they have some reservations about negative impacts on society, tra-
ditions, and the environment, residents’ overall perception about tourism is fairly favor-
able and they have positive attitudes toward tourism. As Upchurch and Teivane (2000)
states, it can be noted that as the tourism industry develops, so do the perception
about both benefits and costs, in post-communist countries too. The most positive per-
ceptions were observed for positive economic impacts, while perceptions about positive
socio-cultural and environmental impacts were not clarified. This result may be bound to
the fact that the majority of visitors are domestic and from neighboring countries having
the same political and close cultural background. However, the residents of Turkestan are
aware of the negative impacts of tourism but they think that these do not constitute a
major problem for today. Therefore, it can be stated that in emerging destinations, posi-
tive economic impacts come to the forefront, but negative effects are also not neglected.
These results are in line with McGehee and Andereck (2004), Chiang and Yeh (2011), and
Sánchez et al. (2014) who emphasized that economic concerns are dominant, but they do
not confirm the conclusion that the negative impacts are ignored in behalf of economic
gains (Stylidis et al., 2014) in developing destinations. The results also partly contradict the
results of Vargas-Sanchez et al. (2015) who claim that in emerging destinations, percep-
tions of any positive effects do not occur, or of Allen et al. (1993), Amuquandoh (2010),
and Chuang (2013) who assumed that negative impacts are less perceived at the initial
stages of tourism development.

Turkestan residents think that tourism creates employment and attracts investment.
This finding supports conclusion of Hunt and Stronza (2014) that, in the early stages of
tourism development, local people would be more interested in the new economic
opportunities. Therefore, in order to manage the positive attitudes toward tourism,
local people should be taken into consideration not only in planning but also in operation

Figure 3. The final model. Note: The relationships shown with straight line are statistically significant
and the dashed lines are not.
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processes. As Chuang (2013) points, possible perceptions may turn negative if the
benefits are not spread to the whole population in the long term. Similarly, Liang and
Hui (2016) state that in Shenzhen (China), where the local people are in passive position
and large-scale investments have been made by non-local investors, attitudes toward
tourism turns to negative, although it creates employment opportunities for many local
residents.

As they emerge in longer term (Ohmann et al., 2006), the findings suggest that percep-
tions about social and environmental impacts of tourism were not clear in the early stages
of tourism development. However, some negative effects were not ignored. Factor struc-
tures on negative environmental and socio-cultural impacts indicate increased awareness
about them. Although local people generally “partially disagree” that tourism has nega-
tive socio-cultural and environmental impacts, they also think that tourism increases vio-
lence, crime rates, and noise and pollution. Contrast to results of Zamani-Farahani and
Musa (2012) who stated that crime and violence did not appear as important problems
in newly developing destinations, these were declared as principal problems for Turke-
stan. Moreover; while the results of the study were similar with Upchurch and Teivane
(2000) and Pranic et al. (2012) about environmental impacts of tourism, the other two
researches did not detect any social problem perception unlike this study.

As this study underlines, Chhabra and Gursoy (2007) point not only positive percep-
tions increase support but also negative perceptions decrease it. Similar to Tosun
(2002) and Chi et al. (2017), this study found that there is a direct relationship between
support and positive (economic) impacts. Moreover, the findings are also coherent with
Simpson (1999) who stated that the residents of Prague, another post-communist desti-
nation, support tourism due to economic benefits. However, though Gursoy and Ruther-
ford (2004) and Lee and Back (2003, 2006) stated that as well as economic impacts, socio-
cultural, and environmental impacts also intensify the support, this study determines that
only economic positive impacts are effective.

On the other hand, the findings are also compatible with Gursoy and Rutherford (2004)
who indicated that negative cultural impacts has no effect on support or with Lee and
Back (2003) who revealed that negative environmental impacts are not effective on
support. But they contradict with Upchurch and Teivane (2000), who stated that environ-
mental impacts decreased support for tourism. Since, though negative social impacts
decreases the support, the relationship between negative environmental impacts and
support for tourism is not identified in this study. Even these differences emphasize
that post-communist countries should be examined in detail rather than monotyping
in terms of social problems and structure (Pranic et al., 2012).

Since the negative effects are not considered as a major problem and that people
support tourism mainly for economic reasons, results of this research support the basic
assumption of SET that as long as the benefits they get (or they perceive that they get)
are greater than the costs they have to face, individuals would continue to change
(support for tourism development) (Gursoy & Rutherford, 2004). On the other hand, it
has also been determined that perceptions of tourism impacts are insufficient to
explain the local people’s attitude toward supporting tourism. Therefore, the results indi-
cate that SET alone is not very competent in explaining local people’s attitudes toward
tourism, at least in post-communist countries. Therefore, it will be useful to consider
other theories/factors to examine the attitude of supporting tourism development.
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As emphasized also in this study, tourism development has variable impacts on society
and space. While some people perceive tourism positively, others may be disturbed.
Determination of which parts of the society are in favor of or opposing tourism is impor-
tant, because through actions designed specifically for groups, not only the support may
be increased, but also the opposing views might be reduced. In this regard, it is important
to ensure the effective participation and involvement of local people in tourism economy
and to develop tourism in line with their wishes and expectations (Chhabra & Gursoy,
2007). Therefore, in addition to raising awareness of local people on tourism and
effective participation of local people in the planning stage, paving the ways for local
entrepreneurs would raise local support.

Limitations and opportunities for further research

As other ones, this study has some limitations either. Firstly, the data were collected by
convenience sampling method, and though some measures were taken to secure the
sample to represent the universe; the results are difficult to generalize. In future studies
utilizing different sampling methods, different results may be derived. The fact that the
data were collected through questionnaires is another limitation. In the study field, par-
ticipants’ hesitations about filling the questionnaire also emphasize that qualitative
research would be more appropriate for obtaining in-depth information (Hadinejad
et al., 2019). Therefore, instead of quantitative methods, qualitative methods may allow
deeper analysis, in settlements which are newly acquainted with tourism, and/or with
local people who are not accustomed to being asked for opinions due to their political
and cultural backgrounds.

Lastly, the fact that the variables used in this study do not constitute valid factor struc-
tures for positive socio-cultural and environmental impacts of tourism accentuates that not
only perceptions about these impacts are not clear, but also the statements used for the
evaluation of perceptions about these impacts may not fit the study area. In other
words, it can be stated using different items may ensue different results in future studies.
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